





INCREASE DESSERT APPEAL Wi

THE BRANDS CUSTOMERS LOVE

The #1 global \0 #1 Dark Chocolate Brarid
confectionery brand Chocolate
* 81% of consumers say M&M’'S® Chocolate * 57% of consumers will pay more for premium
Candies are a brand they know and trust 2 desserts featuring DOVE® over a standard

g 1 5
* 52% of consumers are willing to pay more for version of a dessert

premium desserts featuring M&M'S® Chocolate « Consumers agree DOVE® Chocolate is number
Candies vs. a standard version of the dessert 2 one in quality ®

63% prefer SNICKERS® Bars ’ O ([FHOOHQW tDYRU
$W/ﬂ%[ﬂ$ to o(t)her nutty candy barg (M llkg e y' to 56% of consumers

* The brand trusted by 75% of consumers 2 * 51% say it has application appeal in
* 56% of consumers are willing to pay more for VXQGDHV DQG DV DQ EFH FUHDP tDYRU

premium desserts featuring SNICKERS® Bars * 46% believe it’s versatile and good in
vs. a standard version of the dessert 2 different items °

W\)x The brand trusted
by 69% of consumers
* 67% of consumers agree TWIX® Cookie Bars
make desserts more tasty 3

* 53% of consumers are willing to pay more for
premium desserts featuring TWIX® Cookie
Bars vs. a standard version of the dessert 2

Sour Cherry Cheesecakes made with
Chopped TWIX® Cookie Bars Crust

Turtle Donut Bites
made with SNICKERS® E

[ [ ‘



EXPLORE OUR VARIETY OF INSPIRING RECIPES AT

MARSWRIGLEYFoodservices.com/recipes

BULK UNWRAPPED DESCRIPTION memno, |PACKSIZE| NETWT. | GROSS -“
(Ibs.) (Ibs.) (Ibs.)

1433.45

M&M'S® Milk Chocolate 635KG Bulk Tote 199691 1399.94 1399.94
M&M'S® Milk Chocolate Minis Baking Bits 25LB Bulk 108280 25 25
M&M'S® Milk Chocolate Candies 25LB Bulk 108419 25 25
ME&M'S® Peanut 25LB Bulk 144686 25 25
ME&M'S® Caramel 25LB Bulk 348725 25 25
M&M'S® Minis Milk Chocolate Baking Bits M360-000* 1x25 25
M&M'S® Minis Milk Chocolate Baking Bits 8LB Box 2/4LBBag =~ M360-080* 2x4 8
TWIX® Caramel Unwrapped Bars 24LB Bulk 144707 24 24
SNICKERS® Unwrapped Bars 25LB Bulk 294304 25 25
MILKY WAY® Bites Bulk 20LB 277659 20 20
DOVE® Dark Chocolate Unwrapped Bulk 22KG 285838 48.5 48.5
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PACKSIZE| NETWT. | GROSS
CHOPPED DESCRIPTION (|b) (Ibs) (Ibs) -“ CS/PAL

ME&M'S® Peanut Chopped 10 LB Box M347-100*

M&M'S® Chopped 8LB Box 2/4LB Bags M350-080* x4 8
M&M'S® Chopped 10LB Box M350-100* 2x5 10
SNICKERS® Chopped 10LB Box S461-100* 2x5 10
SNICKERS® Chopped 30LB Box S461-300* 1x30 30
TWIX® Chopped 10LB Box 1536-100* 2x5 10
MILKY WAY® Chopped 10LB Box M376-101* 2x5 10
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1. Global Chocolate & Wrigley Metrics Euromonitor for Confections and for Nestlé Gum, January 2016 2. Datassential, MARS Foodservice study, 2016 3. Datassential, MARS Foodservice study, 2015

4. Nielsen, 52 weeks ending 2/3/2018 5. Datassential, custom study, 2016 6. Nielsen, BASES study, 2016 7. Datassential, custom study, 2015

For more information, contact your MARS WRIGLEY Confectionery representative

MARS WRIGLEY

foodservices

or visit MARSWRIGLEYFoodservices.com
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* Available at www.trtoppers.com
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